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Globo at a glance

#1
Largest media company
in Brazil & Latin America

End-to-end
creation to production
and distribution

House of Brands
powerhouse

Includes a portfolio of
broadcast TV, pay TV, and
music content companies

Strong digital portfolio
Content and multi-platform
content distribution through
Globo.com and SVOD

platform Globoplay

Sustained Growth
N 15% YOY

Valuable brand

#10 most valuable brands
in Latin America (BrandZ)
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An organisation transforming itself

The challenge of continuing to be a Globo for everyone,
but at the same time, increasingly, a Globo to each one.

Globo has divided its strategy into three fronts:

For everyone: For the market: For each one:
EXPERIENCES TRANSFORMATION DIRECT RELATIONSHIP

THAT ADD OF ADVERTISING WITH PEOPLE

Three fronts that feed back each other, with opportunities that will come from new products,
experiences and businesses, leveraged by the knowledge generated from consumer data.
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Brazilian consumer is a multiscreen one, although prominent on TV consumption.

Video consumption
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Brazilian people are crazy about reality shows

Although reality shows represent only

1% of the total time of TV programmes,
they represent 4% of the total share

of consumption

Intensity index = 366

Source: Kantar IBOPE Media | Total Individuals | Open Broadcasters and Linear TV | TMS% and Duration%|

l(ANTAR ‘ @ gIObo Ranking by Subgenre by Cov% | Year 2021 | Full Day | Reality Show Genre



The biggest reality show of the world

156M

people reached
96%

l(ANTAR ‘ @ glObO Source: Big Brother is a Endemol Chine group BV




More than a program, a whole ecosystem

@®tvglobo ERICCNNY

network
connected profiles

consumer
journey
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BBB is a success case we love to share

*  Unbeatable leader in audience
since it was launched, in 2002,
both on free and pay TV

* Continuous growth in our
streaming platform

* Record of votes on this edition:
715M votes in the final
of 2022 edition

sopsi
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Leader everyday Average time

+14%

compared to 2021

Mon Tue Wed Thu Fri Sat Sun

Rating%  23% 22% 23% 22% 20% 21%

Source: Kantar IBOPE MEDIA - Instar Analytics | Metropolitan Regions | 5 main open brodcasters : Globo, Sbt, Record, Rede tv e Tv band | BBB 2021 -

I(ANTAR ‘ @ globo 01/25/21 to 05/04/21 | bbb 2022 - 01/17/22 to 04/26/22 | Households| Competitor “A Fazenda 2021” - 09/14/21 a 12/16/21



The most engaging one, transcending Globo platforms BHB@ «Fi

The Brazilian reality show has generated most of the tweets
worldwide, overcoming productions from all over the world.

90% of tweets 71% of tweets
on entertainment on reality shows

71%

measured in Brazil. globally measured.

l(ANTAR ‘ @ glObO Source: Kantar IBOPE Media / Google Analytics / Twitter



A very popular blockbuster

MEU PAI REAGINDO
A LIDERANCA DA JU

l(ANTAR ‘ @gIObo Source: https://extra.globo.com/tv-e-lazer/bbb/com-telao-para-ver-karol-conka-no-paredao-do-bbb21-festa-promove-aglomeracao-no-rio-rv1-1-24892625.html



A comercial blockbuster BWBQ ther

Prosil
Record of - v,
sponsorship: d ABOVE ("”““)

11 brands = +3
vs 2021 AVON D

+12% on HHT @l@%

commercial
break @ Hyp pera
. +39% on 9 PG <D
The top, which costs RS$1,200, branded y
ran out, just because it was worn b
Jade Picon on her elimination do1yy Content N QuintoAndar S

I(ANTAR ‘ @ globo Source: Kantar IBOPE Media - AdPerformance | GRP and cov%| Big Brother Brasil show | Globo | BBB 2022 - 17/01/22 to 26/04/22 | Metropolitan Regions | total individuals



Other brands surfing BBB wave

& Santander Magalu

@ magazineluiza @ - Seguir .

magazineluiza & LIVE
#LuanaTemQueVer

@

Perdeu algum detalhe da LIVE
#LuanaTemQueVer? Olha agui na
integra! &%

Vou deixar as regrinhas do cupom
LUANA30 pra vocgs:

1 cupom por CPF, compra com valor
minimo de RS 100 & com o valor
méximo de R$ 500. Valido para
produtos selecionados durante o dia
25/01 das 22h30 as 23h59.

Deixei o link da selegio com esses

produtes no meu story! Pega I4 pra
aproveitar! @@

oQv W
Curtido por rosimere_dionisio e

outras pessoas

(@ Adicione um comentario...

I(ANTAR ‘ @ gIObo Source: Kantar IBOPE Media - AdPerformance | GRP and cov%]| Globo | 17/01/22 to 26/04/22 | Metropolitan Regions | total individuals



A combination of tools and
data integration in service
of the strategy monitoring
and evolvement
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B85 22 TEM TADEY COMO
MAIS AMADO NAS REDES

SOCIAIS

Because knowing and relating to people throughout their journey is essential to ensure
our relevance in the lives of Brazilian, people our growth and to our results.
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Thank you!



