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BARB is the industry-agreed measure for what people watch

Insight that supports the making and
distribution of great television programmes

Data to support planning, buying
and assessing effect of TV campaigns

Understanding how broadcasters and
other media services operate in the public interest




360° Audience View — The Ipcress File

Average audience for episode 6

Source: BARB — All aged 4+

Pre-broadcast viewing: March éth - April 10th 2022
Live viewing: April 10th 2022

Post-broadcast viewing: April 10th - May 8th 2022 (includes VOSDAL and on-demand viewing on day of linear broadcast)




2021 was a transformative year




Our new definition — Total Identified Viewing

Reach and time spent viewing — All aged 4+

April 2022
45 minutes daily 233 minutes daily
Smartphones
35 minutes daily Tablets
PCs
TV sets

Monthly 4-screen reach

58.0m 48.0m 49.9m 62.6m
91.5% 75.8% 78.7% 98.9%

Total Broadcaster Total SVOD/AVOD Total Video-sharing Total Identified

Source: BARB



The big screen dominates for broadcasters and SVOD

Smartphones

Tablets
PCs

TV sets

Total
Identified

Total
Broadcaster

Viewing profile by device — All aged 4+
April 2022

Disney+

Netflix

Total BVOD

Amazon
Prime Video

YouTube/
Google Play

TikTok

Source: BARB



Netflix champions the series drop

After Life Series 3 — Daily audience age 4+
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Source: BARB January 14t - February 13th 2022. Daily figures include duplication



BBC uses a hybrid windowing strategy

The Tourist — Daily audience age 4+
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Source: BARB January 15t - February 5t 2022. Daily figures include duplication



BBC uses a hybrid windowing strategy

The Tourist — Daily audience age 4+
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Source: BARB January 15t - February 5t 2022. Daily figures include duplication



Disney+ staggers the release of new series

The Book of Boba Fett — Daily audience age 4+
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Source: BARB December 29th 2021 — February 28t 2022. Daily figures include duplication



Top BVOD/SVOD programmes: April 2022

Aggregated average
OUdIenCe A” i (m)

Jimmy Savile: A British Horror Story (Series 1, Episode 1) Netflix
2 Anatomy of a Scandal (S1, E1) Netflix 3.2
3 Moon Knight (S1, E2) Disney+ 2.9
4 FILM: Turning Red (2022) Disney+ 2.9
5 Bridgerton (S2, E6) Netflix 2.8
o) FILM: Encanto (2021) Disney+ 2.6
7 The Thief, His Wife and The Canoe (S1, E1) ITV Hub 2.6
8 FILM: Death on the Nile (2022) Disney+ 2.0
9 FILM: No Time To Die (2021) Amazon 1.8
10 The Split (S3, E4) BBC iPlayer 1.8
il Derry Girls (S3, E1) All 4 1.8
12 FILM: The Adam Project (2022) Netflix 1.7
13 Peaky Blinders (S6, E6) BBC iPlayer 1.6
14 Is It Cake? (S1, ET) Netflix 1.4
15 Killing Eve (S4, E8) BBC iPlayer 1.3
16 Hard Cell (S1, E1) Netflix 1.3
17 FILM: How It Ends (2018) Netflix 1.3
18 Star Trek: Picard (S2, E5) Amazon 1.3
19 FILM: The Ice Age Adventures of Buck Wild (2022) Disney+ 1.2
20 FILM: Sonic the Hedgehog Netflix 1.2

Source: BARB April 15— April 30t 2022. One entry per series, data are for the most watched episode in a series only



Three-quarters of top 20 VOD shows are SVOD titles

Aggregated average
OUdIenCe A” i (m)

Jimmy Savile: A British Horror Story (Series 1, Episode 1) Netflix
2 Anatomy of a Scandal (S1, E1) Netflix 3.2
3 Moon Knight (ST, E2) Disney+ 2.9
4 FILM: Turning Red (2022) Disney+ 2.9
5 Bridgerton (S2, E6) Netflix 2.8
o) FILM: Encanto (2021) Disney+ 2.6
7 The Thief, His Wife and The Canoe (S1, E1) ITV Hub 2.6
8 FILM: Death on the Nile (2022) Disney+ 2.0
9 FILM: No Time To Die (2021) Amazon 1.8
10 The Split (S3, E4) BBC iPlayer 1.8
il Derry Girls (S3, ET) All 4 1.8
12 FILM: The Adam Project (2022) Netflix 1.7
13 Peaky Blinders (Sé, E6) BBC iPlayer 1.6
14 Is It Cake? (S1, E1) Netflix 1.4
15 Killing Eve (S4, E8) BBC iPlayer 1.3
16 Hard Cell (S1, ET) Netflix 1.3
17 FILM: How It Ends (2018) Netflix 1.3
18 Star Trek: Picard (S2, E5) Amazon 1.3
19 FILM: The Ice Age Adventures of Buck Wild (2022) Disney+ 1.2
20 FILM: Sonic the Hedgehog Netflix 1.2

Source: BARB April 15— April 30t 2022. One entry per series, data are for the most watched episode in a series only



No SVOD shows make the top 20 when linear audiences are included

Aggregated qverage

The Thief, His Wife and The Canoe: Series 1, Episode 1 10.3
2 Britain's Got Talent: (S15, E1) TV 9.6
3 Gogglebox: (S19, E7) Channel 4 6.9
4 Ant and Dec's Saturday Night Takeaway: (S18, E6) v 6.4
5 Coronation Street: (S63, E77) TV 6.4
6 Peaky Blinders: (S6, E6) BBC 6.1
7 The Split: (S3, ET) BBC 6.0
8 The Thief, His Wife and the Canoe: The Real Story: (S1, E1) TV 5.7
9 The 1% Club: (S1, E3) TV 5.6
10 Emmerdale: (S51, E9337) TV 55
11 Grace: (S2, E1) TV 5.4
12 Grantchester: (S7, E5) TV 5.1
13 Gentleman Jack: (S2, E1) BBC 5.1
14 Dinosaurs: The Final Day with David Attenborough: (S1) BBC 5.1
15 Derry Girls: (S3, ET) Channel 4 5.0
16 Freeze the Fear with Wim Hof: (S1, ET) BBC 4.7
17 The Great Celebrity Bake Off for SU2C: (S5, E3) Channel 4 4.5
18 Starstruck: (S1, E7) TV 4.4
19 Dynasties: (S2, E3) BBC 4.4
20 The Great British Sewing Bee: (S8, E1) BBC 4.4

Source: BARB April 15— April 30t 2022. One entry per series, data are for the most watched
episode in a series only. Broadcaster data combine VOD and linear channel audience



Huge choice can make patterns difficult to discern

SVOD daily average audiences — top 100 shows

Dec 20 Dec 27 Jan 03 Jan 10 Jan 17 Jan 24 Jan 31 Feb 07 Feb 14 Feb 21 Feb 28

Source: BARB December 20th 2021 - February 28th 2022. Daily average audiences per series (i.e. all episodes cumulative)
A show is any content item (series, film, sports event, etc) available to watch on Amazon Prime Video, Netflix or Disney+



Originals burn bright

SVOD daily average audiences — top 100 shows

The Book of
Boba Fett (D+)

Inventing
Anna (N)

Reacher (A)
Cobra Kai (N)
After Life (N)
Stay Close (N)

Dec 20 Dec 27 Jan 03 Jan 10 Jan 17 Jan 24 Jan 31 Feb 07 Feb 14 Feb 21 Feb 28

Source: BARB December 20th 2021 - February 28th 2022. Daily average audiences per series (i.e. all episodes cumulative)
A show is any content item (series, film, sports event, etc) available to watch on Amazon Prime Video, Netflix or Disney+



Library titles offer consistency

SVOD daily average audiences — top 100 shows

Young
Sheldon (N)

Brooklyn
Nine-Nine (N)
The Simpsons
:DH

Friends (N)
Big Bang

Theory (N)
Dec 20 Dec 27 Jan 03 Jan 10 Jan 17 Jan 24 Jan 31 Feb 07 Feb 14 Feb 21 Feb 28

Source: BARB December 20th 2021 - February 28th 2022. Daily average audiences per series (i.e. all episodes cumulative)
A show is any content item (series, film, sports event, etc) available to watch on Amazon Prime Video, Netflix or Disney+



Thank you!



