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The Journey to Complete
Video Measurement



Linear TV



Linear TV Consumer Behaviour

Linear Cross-Platform Video Cross-Platform Video
v VAM Single Source




TV Panel Canada
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Cross-Platform Video Cross-Platform Video
VAM

Single Source




TV Consumption

Linear Digital Cross-Platform Video Cross-Platform Video
v Video VAM Single Source




Digital Video



Digital Video Consumer Behaviour

Linear Cross-Platform Video Cross-Platform Video
v VAM Single Source
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Online Panel Ontario and Quebec

Cross-Platform Video Cross-Platform Video
VAM Single Source
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Online Panel Ontario and Quebec

Digital Data

Cross-Platform Video Cross-Platform Video
VAM Single Source
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Digital Video Consumption

Linear Cross-Platform Video Cross-Platform Video
v VAM Single Source
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Cross-Platform Video Measurement

VAM
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Video Consumer Behaviour
Fused Panels

Linear Cross-Platform Video Cross-Platform Video
v VAM Single Source
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Video Consumer Behaviour
Fused Panels

Cross-Platform Video Cross-Platform Video
v Video VAM Single Source
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Cross-Platform Video VAM

Ontario and Quebec Panel

Linear Digital Cross-Platform Video Cross-Platform Video
v Video VAM Single Source
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Video Consumption

Broadcast TV & On Demand and live streaming video

Linear Cross-Platform Video Cross-Platform Video
v VAM Single Source
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Cross-Platform Video
Single Source
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Cross-Platform Video

Cross-Platform Video
Single Source
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Cross-Plattform Video
Single Source Panel Canada

Panel informed
by Census
Digital Data

Cross-Platform Video Cross-Platform Video
VAM Single Source
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Cross-Platform Video

Panel informed
by Census
Digital Data

Panel informed

by STB Data

Cross-Platform Video Cross-Platform Video
VAM Single Source
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Video Consumption

Broadcast TV & On Demand and live streaming video

Linear Cross-Platform Video Cross-Platform Video
v VAM Single Source
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Complete Video Consumer Behaviour

Cross-Platform Video Cross-Platform Video
VAM Single Source



Cross-Platform Video has Launched

* VAM is the first iteration of Cross-Platform Video
Measurement launched in November 2021 with data
from August to September 2021

+ Significant marketing and communications supporting
clients understanding & adoption: pre- and post-launch

* Launched as a Minimum Viable Product to help industry
understand this new dataset and its impact on business
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measurement = - -

VAM: First iteration
of Video Measurement;?



Journey to data: Building of VAM
High Client & Industry Engagement

Release data early, learn and modify

1st Release 2nd Release 3rd Release Market readiness Official launch Monthly release
Oct’20 Nov’20 March’21 Apr ‘21 Nov’21 Jan’22
lllustrate landscape Added broadcast C“efj’f pregentotionS,
scope, daypart/station  level, aggregate to webmolrs, Iﬂdustfy .
level, preliminary fusion  the minute level, education, d.Cl’ICO insights,
preliminary fusion software training

Early data releases, market feedback

Marketing and client education
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Measuring Cross-Platform Video

* VAM provides a stronger understanding of video
audience behaviour —on aligned metrics and standards

* New video insights:

Total share of viewing - linear & Pure Plays

Total streaming by platform, device & demographics
Reach by type of viewing and platform & demographics
Incremental and unduplicated reach

Profiling viewers by platform and device usage

Complete video consumer behaviour
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Understanding Video Consumption based on comparable standards

22% 26%

A25-54 A18-34

< 78% — 74%

@ Linear @ Digital
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Understanding trends to help identify opportunities and anomalies

77% 78% 77% 77% 79% 80%

Oct '21 Nov '21 Dec '21 Jan '22 Feb '22 Mar '22

@ Linear @ Digital
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Understanding what is driving the trend...is it platform?

2%

12%

77%

Oct '21

2% 1%

9% 9%

11% 13%
78% 77%
Nov '21 Dec '21

® Live +7-Day Playback

1%

77% 79%

Jan '22

AVOD @ sSvOD @ BVOD

%

2

13% 12%

Feb '22

1%

11%

Mar '22
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Oris it device?

AVOD SvVOD

25 W 28
31 | 30
oy 24 24 20 24 22
49 47 48 35 35 38 71
- N Ed B By K
oopBED

Oct Nov Dec Jan Feb Mar Oct Nov Dec Jan Feb Mar Oct Nov Dec Jan Feb Mar
‘21 21 21 '22 '22 '22 21 ‘21 21 '22 '22 '22 21 ‘21 21 '22 '22 '22

® Smart TV or TV-Connected Devices PC/MAC @ Mobile @ Tablet
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Understanding Reach: Unduplicated vs Exclusive

Exclusive Reach
of Linear TV

36%

+

NN

Of those who
watch Total Video
on Linear TV,
60% also watch
streaming

Exclusive Reach
of Streaming

4%
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Ultimately: Understanding consumer behaviour

March Insight

January Insight February Insight

Does Broadcast Television : ; 4
Reception Type Impact Digital In terms of Video . ‘
Viewing Behaviours? Consumption, does the A

e ow did e, Y%

apple fall far from the tree’ "Adults 55+ m %
consumejvideo™

in lockdown?

. Y

Numeris’ VAM dataset has provided wmy,
a unique and unparalleled view into
how Canadians consume video
content across Ontario and French
Quebec.

Ontario and Quebec both endured yet another
lockdown towords the end of Decamber 2021
that continved into Jonuary 2022,

of various odult demographics; now

Wa've axplored the video beh
let's examine how childeon’s viewing hobits compare. Does this younger

As ovdiences bunkered down, they embroced video comtent o bide their tine
group consume video in a similar maner? Or do Ihey demonsirate entirely v i S

differert bebaviowns? Let's see

Canadians have ample video
3 o
£ content available to them
\ 24/7 and an abundance of
ways in which to consume it.

With our VAM dotstet, we can now offer in-depth insights into digital viewing

behaviours in Ontaric and French Quebec. Utilizing VAM, how did video
comemens behove during *his coefacment pariod?
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Market reaction

+ Positive client feedback and adoption
e Complicated data
» Confirming or blowing up our pre-existing theories

* Impact on actual processes and structures
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Market Feedback & Lea
How to unlock the true
of Cross-Platform

Discussion with Neil & Kristin




Unlocking Full Value
of Cross-Platform
Measurement

What's next




Our Journey to complete audience measurement continues

Cross-Platform Cross-Platform
Ad Measurement

Cross-Platform
Video Measurement Audio Measurement

* Enhancing VAM * Integrating Broadcast Streaming + Coordinate
* Enhanced TAM e On-Demand Audio E|e5|gn/lmp|ementot|on
an

+ Complete Video Measurement:
National roll-out and moving
to Total Video
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Thank you!



