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Cancer Research UK

Our vision is to bring forward the
day when all cancers are cured

Cancer Research UK is the world's largest
Independent cancer charity dedicated to saving
lives through research. We're the only charity to
fund research into all 200 types of cancer.

To achieve this bold ambition we need the public
support and critically people’s donations.

5% CANCER
Together we will beat cancer Py RESEARCH
dobyyls UK

UK

KANTAR | i 7 i,




Believe in

25 ALLARAKHA |
achievable A Adopt-A er‘IEflEId BI AMNESTY E& children
cmm-—m“ _— -I.)- FGUHDAT“:N i Amii-Defamation LLa-;run Lm Bﬂl‘ﬂﬂ'rdDS

'ﬁ" fﬁ ﬁ @ BD A ﬁ'ﬂ? fslsncrlqcﬂn 0 \.‘E ¥
ot ey e for ey [ Sy

{23 [ heBhavan (#=%) ©°
: I Teoarnser oof Trnalicers enrts b 'l"" S J
. CANCER a ELTON JOHN
bl RESEARCH 3 RN
0 e B Onr Bl
e - W Help Lis Sale
Thae Criie] Migiiesy

L'IELEE
Leukaemia &

W L@. ::m K nl: Dby E?‘mfrﬂmif.f:fﬁ:: LU?US

WE ARE ¥ ndcs m ss ng

OIL s OUIREAH s e MILLAN IM%L@S‘ pEﬂplEg
CANCER SUPPORT Jmm&m for Batier ek PROR gy ARES mr,d*a'chua

NUFIDUFF . ey
HUBBIHS NSPCC @ _ f,ﬂl,ﬂﬂL‘,QUXFAH ““.tff‘ aa

action h:n
children '. / imuﬁrt.h‘and-nmmlm
4% The Ravi Shankar Royal Ald H - . The Royal 5*’“‘“"“ 7y THE WORLD
O™ Foundation " 72 “ "” .'“-'“-IU"" er e A,y tor Deal Children = FOOD PRIZI
of Arts : CHARITY Margate
Y

g @ # 4

{5 ame Sheﬁerésﬁmel o ASTARLIGHT “7°

28 sociery 21 1CILG] G smielntn A3TARLIGHT WWF
_— JTEENAGERE= = &P o v"
B G5i  AIRAMBULANCE TUSk-a L;ﬂmf‘/&[\ WOODLAND ,1x oo

| BTRUST AIRANIBUL

CANCER

KANTAR ‘ Fog—



My £2 can help

with this
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Build belief that that Cancer will be beaten

Brand strategy

Cancer ——>
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Creative strategy

Researc
saving lives

right now
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Media strategy

Communicating immediacy

 How do we really show that research is working right now, and bring
people closer to the reality of cancer and progress through innovative
media that stands out and activates our CRUK Brand?

* The brief was simple. Get the public to believe that, not only will research
one day beat cancer, but it's already having a real and tangible effect on
treatment and prevention.

We needed to stop talking and start showing it.
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The process

Bravery takes deep commitment, collaborative
working... and time

* The idea was hatched at a joint brainstorm between
Cancer Research UK, Anomaly & MediaCom

* A live advert was agreed to be the purest and most
immediate representation of what CRUK does,
bringing research to life in a live filmed surgery.

* The brainstorm took place in March 2016, so the
process took 11 months from start to finish, with deep
collaboration between CRUK, Anomaly, MediaCom,
Channel 4, Facebook, Clearcast & Sassy Films
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So what does

‘Communicating Immediacy’
look like?



Live from Inside the Human Body. A Media 15t

Ad running across paid, owned & earned channels

HERCLE Cancer Research UK
DAY 4FEB nJEI'lLIEr at 2016 - €

(WARNING: this video includes graphic medical content) Earlier today, we
showed this part of a colonoscopy live on Channel 4, as well as right here
on our Facebook page, to show the removal of bowel polyps from 60-year-
ﬁmple pl’OCEdUI’E old patient. Philip, by Dr Sunil Dolwani. By showing this live, we wanted to
not somethlng to highlight that thanks to research, there are many things happening across
be fflg htened Of." the UK right now to help prevent, diagnose and treat cancer. We caught up
with Philip after the procedure and ... See more

LIVE FROM INSIDE
THE HUMAN BODY

WATCH CHANNEL 4 AT
AROUND 3.25PM TODAY

B0k Views
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Advertisement: contains graphic medical content
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Driving action from the live advert

I o~ covccvesecnucesie
Fh  Page Liked - 17 January 2017 at 23:24 - Edited - @

e

Live from inside the human body
Join us as we go live from inside the human body as
Dr Sunil Dolwani, from University Hospital Wales,

i 7 undertakes a colonoscopy to remove bowel polyps
Keep watching for a live chat
stream will include graphic medical content). Skip to

W It h o u r n u rses to a n Swe r a ny 03.52 to see the video, and keep watching to hear
from one of our NUrses who was answering your

guestions you may have following  «=
our live-streamed colonoscopy...

O0O& 933 286 comments 176 shares

windls CANCER 33K views
PE~ RESEARCH
el UK

o Like () Comment & Share
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Results

15th -18th January 2017

!

10 sec teasers
in the week
before the live
operation

A
=

233,000 ABC1 Adults
440,000 Adults overall

v
Live operation

TV spot
15.25

!

Live operation
Facebook Live

110,000 views
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v
Operation repeat

TV spot
21.00

1.4 million

v
PR coverage

Suin
Gl?a{lr%lian
€2 INDEPENDENT
THUFFPOSTI
THE TIMES

Mirror

We reached 30 million
people - more than half
the adult population
through Channel 4,
social media, and PR.




Impact

Q 30% increase in visits
% to fundraising pages of
Cancer Research UK

@ 30% increase in calls to
NHS Bowel Cancer helpline

4% uplift in awareness,
i} 5% increase in consideration

to donate and 5% increase

in positive recommendation

O~ Uplift in donations
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Challenges

Commitment
It took nearly a year to get off the ground

Time
Everything needed to align with the live satellite
broadcast, ad breaks and surgery timings

Risk
Patient health, surgery, permissions, Clearcast

Collaboration
Between C4 and FB (exclusivity)

Promotion
Trailing the moment to maximise opportunity
and audience and channels

UK
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What would we do differently?

Put aside more money to reactively boost the
moment. If you believe in bravery it’s worth
going all in.

Tighter KPIs and more actionable measures
needed to prove the impact.

CRUK Is a victim of our own success internal
pressure to replicate, to do something else as
‘big’ or “first’.
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Thank you!



