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Content providers and advertisers 
need to understand consumers as 
both viewers and customers.

Audiences control is now total – what, when, where and how

‘The consumer is boss 
– it’s only through 
cross-media audience 
measurement that we 
can effectively create 
better experiences for 
the consumer.’ 

Alejandro Betancourt
LATAM Brand Director, P&GMore competitionMore choice
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Any service

All content providers need to 
understand the audience they have 
and the audience they might attract

Claimed access to subscription services paid for or not (%)

Base: Connected consumers – 8,002 (any service), 7,002 (Netflix), 6,002 (Amazon Prime)
Source: Kantar DIMENSION study 2020



“Stay at home” Audiences
Streaming measurement comes into sharper focus

Audiences watching 
more TV and video

Growth on 
streaming platforms

More eyes behind 
the same screen



Lockdown viewing levels moving back to “normal”
Average Minutes Viewed per Day (2019 and 2020 YTD)
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16th Mar – all schools 
closed in Turkey
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China: CSM Media Research, Inds 4+.
Spain:Kantar TAM panel, Inds 4+.
UK: BARB, Inds 4+.

Brazil: Kantar IBOPE Media, Inds 4+.
Turkey: TIAK Live + VOSDAL. Inds 5+.
Switzerland: Kantar, Inds 3+.

100
150
200
250
300
350
400

BRAZIL

1st Jan 31st

May

20th Mar – epidemic 
declared in Brazil; partial 
lockdown in place



Broadcaster growth on Streaming platforms
Increased BVOD share of Total time spent viewing (2020 YTD)
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20th Mar – school 
closures across UK

12th Mar – school 
closures across Norway

UK: BARB YTD 2020, Tagged BVOD on PC/Tablet and audio referenced BVOD on TV set outside 28 days.
Finland: Finnpanel, YTD 2020, Tagged BVOD on all 4 screens
Norway: Kantar TVOV YTD 2020, Tagged BVOD on all 4 screens
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18th March – school 
closures across Finland



TV

TV
77%

BVOD
59%

Are BVOD platforms alternative or 
supplementary to Linear TV?
Weekly platform reach

UK

21 %

Inds 4+ Inds 4+ Inds 2-79

Inds 20-49 Inds 20-49 Inds 20-49

UK: BARB, BVOD is tagged content on PC/Tablet and audio referenced content on TV set outside
28 days. Linear TV (cons 7) TTV. 4/5-31/5 2020.
Finland: Finnpanel, Tagged BVOD on all 4 screens and Linear TV (cons 7) TTV. 4/5-31/5 2020.
Norway: Kantar TVOV, Tagged BVOD on all 4 screens and Linear TV (cons 7) TTV. 4/5-31/5 2020.
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Inds 2-79 Inds 20-49

Insights in unique and overlapping reach 
– holistic audience behaviour

YouTube
57 %

Netflix
34 %

18%

BVOD
55 %

Norway: Kantar TVOV, Weekly reach, 2 m/c. Tagged BVOD, Focal Meter data for Netflix and YouTube. 
4/5-31/5 2020. In home viewing only.

YouTube
62 %

Netflix
44 %

BVOD
63 %

Streaming players are attracting 
the same audiences in Norway

25%



Households are watching TV together more
Lockdown uplift in co-viewing (% of total TV audience)
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Russia Brazil Argentina Norway Spain China Turkey

Pre lockdown Lockdown

Russia: Mediascope TV Index, Russia, Individuals 4+. 2-13 Mar and 30 Mar – 10 Apr
Brazil: Kantar IBOPE Media, Individuals 4+. 2-22 Mar and 23 Mar – 12 Apr
Argentina: Kantar IBOPE Media, Individuals 4+. 3-19 Mar and 20 Mar – 5 Apr
Norway: Kantar TVOV, Linear TV, TV set, Inds 2-79, 10 Feb -8 Mar and 16 Mar – 12 Apr
Spain:Kantar TAM panel, Individuals 4+. 10 Feb – 8 Mar and 16 Mar – 14 Apr
China:  CSM, Individuals 4+. 1 – 18 Jan and 19 Jan – 8 Feb
Turkey: TIAK Live + VOSDAL. Individuals 5+. 24 Feb – 8 Mar and 16 Mar – 12 Apr



Big screen co-viewing on all platforms
Co-viewing % of Total TV audience in Norway

Pre- lockdown
(10 Feb – 8 March)

Lockdown
(16 March – 14 April)

Linear TV BVOD 

46% 32%57%50%

56% 36%68%54%

Norway: Kantar TVOV, Inds 2-79, Pre fusion, pre calibration, TV set only. 

52% 33%59%47%Post Lockdown
(18 May – 14 June)
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Tag agnostic 
approach including

Smart TV

SET METER
PANEL
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PATH DATA

© Kantar 

CORE PANEL
Measuring all in-home TV & Video viewing.

ALL Devices. ALL Platforms

Including measuring untagged 
programme content

Addressable  
advertising
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Thank you

Keld Nielsen
Hanne Teigum
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