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CFlight: Sky UK




CFlight -One measurement to capture all platforms

Unified campaign
measurement across
all platforms

Shared CFlight vision




Two of their generation’s greatest
actors reach new heights in this
immaculate retelling

Olivia Colman dazzles as a real-life
murderer in strange, gorgeous
celebration of English eccentricity

Turning true crime into the most
daring and dazzling drama of the
year

Nominated in 7 categories for the
BAFTA Television Awards

Landscapers



Landscapers - share of viewing by platform

Proportion of viewers watching whole series
(first 3 weeks)

25% of viewers had watched the whole season
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after 2 days and 38% of viewers after just 7 days
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What is CFlight?

Live On Demand

#1- A move from TVRs to impacts
#2 - Standardised measurement

#3 - Unified post campaign reach reporting




Modular Design

Continuous
improvement

Preserves the

BARB Gold
Standard







Learnings for Sky




CFlight development beyond linear + VOD

Live On Demand Addressable

#1- A move from TVRs to impressions
#2 - Standardised measurement

#3 - Unified post campaign reach reporting




Cflight Report v3.0




CFlight: Broadcas




A major TV collaboration
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Trusted data
sources

Transparent
Methodology

Highest Possible
Standards




All key platforms and devices




Turning machine impressions into combined reach




3 significant developments

A new
classification
system for the

industry

Calculating de-
duplicated reach
for linear + BVOD

Organising
BVOD data







3 significant developments

Calculating de-
duplicated reach
for linear + BVOD

Organising
BVOD data







NOW Harry Potter Reunion




Next steps for
broadcasters




This is only the beginning

Early 2022

O

Linear & BVOD
campaign reporting

All adults, total linear
and total BVOD

Late 2022 - Early 2023

O

Frequency
Distribution

Main TV buying
audiences

2023

O

BVOD only campaigns
and regionality

Further enhancements







Thank you!



