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A Perfect Storm...

85% of CEOs agree that the pandemic
has significantly accelerated digital
transformation, fueling optimism for
new advantages and opportunities

..

KANTAR Source: Deloitte Insights for CMOs via the WS!RJ ; hmte Insights: qultcl Growth Fuels CEQ Optimism", 07 December 2020



https://deloitte.wsj.com/cmo/2020/12/07/c-suite-insights-digital-growth-fuels-ceo-optimism/

Streaming is mainstream

>80 Million

US Households are now streaming content
on their connected TV Screens (Jun'21)

6x

Increase in 10-year period

G I Source: Comscore OTT Intelligence, U.S., Comscore’s definition, aligned with the IAB definition, for over-the-top (OTT) is any video streamed on “a device that can connect to a
l(ANTAR 0 g e TV, or functionality within the TV itself, to facilitate the delivery of internet-based video content, such as Roku, Apple TV, Smart TVs, game consoles, etc., Oct. 2016-April 2018






Unleashing Content Variety

&—— TRADITIONAL UNIQUE 2

HEALTH & TALK SHOWS LIVE MUSIC EDUCATION #WITHME CONTENT NICHE SPORT
GOVERNMENT
ADVICE
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= Youube _

o Pasta Related From Pasta Grannies

Meet 101 year old Concettina,
our oldest pasta making Gran...
P °

Amy Schumer on Changing Her
Son's Name and Disney’s...

o
New

Pasta Grannies meet 100 year
old Letizia - our oldest Pasta...

gifs.com '

Welcome to Pasta Grannies

527,945 views * Apr 19,2017 5 5K GF DISLKE ) SHARE & DOWNLOAD =+ SAVE
HANDCRAFTED $1ES

-e Ea‘é & .. How to Make 29 Handmade
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Reconsider approaches
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Evolving Ad Formats

o NG
g Now

cnewheel.com/yt-promo

A SIND TOPHONE F
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I(ANTAR ‘ GO gle Example: YouTube Video Action Campaign in Living Room setting



Full view of audiences

@ Linear TV @ Personal/work cell phone
@ Connected TV @ Connected TV
o YouTube @ Desktop

@ Other digital platforms Multiple email addresses
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Privacy, security, and technology

Overview of live campaign

4. Data Providers run virtual 1D model over log data daily

Digital Publisher

measurement phase

B. Reach and frequency
estimator determines x-
pub reach and frequency

6. Reporting APls
provide campaign
metrics and forecasts

APIs and Reporting

Parallel Secure Universal 1D Based Outcome Feed (TBD)

I sion Logs
“mr_.T".”l mﬂ.‘-L. —= Run VID Model p— Private Sketches
(w/ quality controls) Private Reach and Reach & Frequency
Frequency Estimator [Plan and Report]
TV Measurement
Virtual 1D Run VID Model
i TV Panel Assets  f—a m v I_ —| Private Sketches
Model (HH to person)
Private Outcomes
5 S Outcomes
Computation
Digital Publisher Aggregator
- TBD —  Run VID Model p—s| Private Sketches

I—

World Federation
of Advertisers

D Outeomes solution is still being designed

Source: WFA website
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Simplifying complexity

DISENGAGE

IKANTAR | Google Crecit: Gety



If we get this right, everyone benefits

Advertisers
Are able to optimize the efficiency and effe
of their media investments across channels

Publishers
Receive fair and accurate measurement of their
media, regardless of distribution channel or de

Consumers :
Enjoy a better ad experiences, in a privacy centric

T
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Thank you!



