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Who is Corus?
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Specialty
channels

Conventional
channels
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Multi-platform presence
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Everything is awesome in Canada, eh?

Audiences continue Advertisers remain
to shift away from highly oriented to
linear television price and ROI

Onslaught of
unregulated OTT
streaming services

Cord cutting and
cord shaving
accelerating
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What does winning look like?
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Launching new Improving Segmenting & targeting Making it
platforms measurement audiences Easy
BOLDER The
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Launching new platforms

xfinity xa

A
5ERICSSON

STACKTV
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Improving measurement

Measure all - people

Television panel

Source of persons
truth behind linear

E STB data
>
ICANTAR | COrus.

Online panel

Source of persons
truth behind non-linear,

Tagging data

4B NUMERIS
Measure all
cross platform
strategy
BOLDER. .
BRAVER.



Why we care

Trustworthy
Tri-partite, transparent and
audited trading currency

Total view

Provides more granularity and
unduplicated reach/frequency

A\

Timelier
Ability to move away from seasonal
ratings and program averages
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Segmenting and targeting audiences

Segmentation data
Integrated with Environics

Analytics; enable advertisers to
develop their own segments

A%

Household viewing data
All live and playback tuning
events for Corus channels from
500k Television homes
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Grs‘%ceenryebrlg Fashionistas Deep pockets Small cars SUVers M¥|3§w :Scec(:alelann
Looking Home Great Java Quick service Family Custom
beautiful improvers getaways joints restaurant sit down
Fledgling Young metro Burgeoning Middle aged Prosperous Empty
families diversity Families achlevers parents Nesters
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Neuroscience supports effectiveness

Segment performance
Vs. Iron Chef Canada environment

®

Connection Encoding
Traditional target +12% +20%
Big grocery spender +21% +26%
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Enthusiastic market response

200 150 17%

active advertisers custom segments of revenue

A
I 2
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Evolution of the buying model

Simplify Streamline Leverage Accelerate
TV buying process use of data total Corus audience reporting and insights
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cynch'

audience buying made easy
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Compelling value proposition

5

cynch®

audience buying made easy

ICANTAR

COrus.

Access to live inventory
On-platform segmentation

Fueled by reach, frequency,
index

Overnight campaign
optimization

Fast and accurate reporting




LOG INTO YOUR CYNCH ACCOUNT

HETIE 3 R

PARSWORD
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ICANTAR ‘ COrus.

Create New Campaign

Carmpaign MName:

| Demo

Advertizer:

| CORUS ENTERTAINMENT INC

Product Category:

Entertainment

Brand: (Optional)

Walidation Period:

Hiatus: [Optional)

‘ May 06, 2019 = H Jun 23,2019

Target Demographic

) Add Hiatus

‘ A2554

R
R
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Create New Campaign

(1

w

testlcorus -

(a (s)
Camps |=:r| Profile Total Corus Audience Adva nce:l-T.argE:! ngs 5r.:-|;-:|:s: o n.-'lr-rn ation
Requested

Total Corus Audience Requested
Spot Length:

JOREG -
Weekhy allocation:

Week Of May 20 May 27 Jun3 Jun 10 Jun 17 Jun 24 Jull

Requested - " "
Audience 1500.0 - 2000.0 1000.0 1500.0 1000.0 - 1000.0 1000.0 -
(000's)

Regquested Grp 12.3 | | 164 | | 8.2 | | 12.3 | | 8.2 | | 8.2 | | 8.2

1

Total Audience Reguested (000's):

10,000.0 |
Requested Reach: Frequency Requested:
15 - | 548
-
Freqguency will calculate based on reach and
GRP requested

ICANTAR ‘ COrus.
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Create New Campaign

@ o

Campaign Profile Total Corus Audiencs Advanced Targetings Proposal Confirmation
Regussted

[ 4

[ w )
[ 10

Total Corus Audience Requested

Spot Length:

30 REG .

Build vour campaign based on:

Audience (@) Budget

What is your budget in dollars?:
rF
$250,000.00 -

KANTAR ‘ COrus. BOLDER. -
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Create New Campaign

| 1 2 o 4 5 |
Campsaign Profile Total Corus Audience Advanced Targetings Proposa Confirmation
Feguested
Advanced Targeting ENVIRONICS

Standard Attributes Prizm Agency Custom Mone
@

Standard

Please select 3 Corus audisnce segment

B Segment Mame
Burgeoning Families
@ Empty Mesters
Family 5it Down
Fashicnistas
Fledgling Families

Great Getaways

KANTAR | COfUS. BRWDER .-
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Create New Campaign

(1) (2) 5 (a) (5

|

Campsaign Profile Total Corus Audience Advanced Targetings Proposa Confirmation
Feguested
Advanced Targeting ENVIRONICS
Standard Attributes Prizm Azency Custom Maone

@)

Attributes

Plzzse select one or more attributss

Save segment as: [ Demo Segment]

View Selected
Attribute Type # Attribute Options
Charity Daonations Index = 3
Hizh

Low

Cultural Diversity Index

Dog Owner Index "
Medium

Early Adopters Index

Education

Famiby Status

First Home Buver Index

Check Segment Size

KANTAR | COfUS. BRWDER .-



Campai

Confirmation

1) 2) 5 (a) (5
an Profile Total Corus Audience Advanced Targetings Proposa
Feguested
Campaign Details

Campaign Mame:
Cynch Dema

Advartzer.

CORUS ENTERTAINMENT INC

Weekly Allocation:

Conus uses up to date imventary to build programmatic campai;

Spot Length:

S0REG

Wees OF

R—
Audience (000's}

Audience
Propesad (00075

‘Wieskchy Tots? -

Wariznos (000 2
Requested GRP 133
GRP Fropased 123
Wemichy Totst R
Varianoe =
q

Total Reguested Valuss

Camaaign ITx

102400

Product Category:
Entertainme:

it

Sales Reo Agency

Wang, Will CORUS ENTERTAINMENT

Flight Start Tarzet Demograchic
May 20, 2019- Jul 14 2019 A2554

Brang (Optional,

s, 5 such thers may be slight variances betvesen requested, propesed and bocked numbers based on five avads.

n1 Jn 17 Junz4 it
- - e, = S =2 y
pliciis BLe
- - - - -
FEE: 15008 EEE 10N
.S oE 2% St gis
22 123 =z 2z 21
82 123 ez a2 2l
L3
Reach AL
5 = 55
15 - 5.5

Totel Proposed Values

ICANTAR ‘ COrus.

Audience [ : Reach: Frequency:
10000.70 264 31
CPM: Total Cost

§7.72 $77.206.95

Lo X

s [he
sum
s 2019



testlcorus -

Success
Confirmation
Campaign Mame Campaign (D Salzz Fepe Aganoy
Confirmation Page Test 102425 Wonz, Will CORUS ENTERTAINMENT
Ayertizar Broduct Categony: Brand; [Ciptionzl) Flight 32art Target Dermographic
CORUS ENTERTAINMEMT INC Entertainment = Jun 03,2019 - ul 07, 2019 AZ554

Weekly Allocation:
Corus w=es up to dats inventory to build programmatic campaigns, a5 such there may be slight variances between requested, progosed and booked numbers basad on frve avails.

Spot Lenjgth:

S0REG
Wael of Jun3 Jun 10 Jun 17 Junl4 Jull
Audience s R s o S
Proposed (000's) o it Sia = e
farhena Booked 2153 AGE'S 4303 &4T3 4031
00 s
WeeklyVanance B e T e e
{000's] Tt e o S B
GRP Proposed = 39 55 3F B8
GRF Booksd s 34 55 A F g3
Wyzekhy Variance EEs cuo EEE il S6E
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testlcorus -

Campaign Profile NetIn Figt

Campaign Mame: Campaign 10 Spot Length: Sales Rep: Agency: AdSales 1D For Intemal Use Onbyl:
Cynch Demo 102400 3OREG Wiang, Wil CORUS ENTERTAINMENT 20443548
Advertiser: Product Caregory: Brand: {Ogtianal] Filight Start: Target Dermograghic:
CORUS ENTERTAINMENT INC Entertainment e May 20, 2019 - Jul 14,2019 AZES4
Sezmient Typs: Segment Name: Created By: Maodified By:
Stzndard Home Improvers testlcorus testlcorus
(CorusEnt.Test1) (CorusEnt Test1)
Booked Audience
I rosted sudianc
2000 -
1800
1600
1400
1200
1000
8OO <
B0Q
40 -
200 4
]
May 20 May 27 Jun3 Jun 16 Jun 17 Jun 24 Jul L Jul g
Wesk OF May 20 May 27 Jun3 Jun 10 Juni7 Juen24 Jull Jul8
Audience Booked 12871 10172 g54% il ] Fe92 Foe2 0003 9934
(000's) Le67L 1917 g il fi
Audience Posted
(D00's)

IKANTAR ‘ COrus. BRLDER. -



What we'’ve learned along the way

Lessons from five years of innovation

62>

Create focus and Empower the entire Enroll agency Tackle big ideas in
accountability sales team partners in success small steps

KANTAR | COfUS. BRAVER. -~



Thank you!



