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AUDIENCE MEASUREMENT:
CHALLENGING PRECONCEPTIONS?

Richard Asquith
CEO, Kantar Media Audiences T H E r L
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AUDIENCE MEASUREMENT:
CHALLENGING PRECONCEPTIONS?

. Will TAM and IAM converge?
2. Who will really own and control the audience data?
3. Will we have transparency or black boxes?

4. Will the schedule continue to rule reporting?
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THE INEVITABLE SHIFT TO HYBRID

soci_al TV

y. )

| eanel+ RPD

?\
onsumer \ '
| "Data ‘ \‘:’ \

Overlays = -



TAM AND IAM CONVERGENCE

Software applications
OS, browsers, apps
JIC independence?

THE ™ .
WORLD
AUDIENCES
SUMMIT
2014 555




BLACK BOXES
BECOMING EVER BLACKER?




DATA DEPENDENT
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Technical support/

745

Long-term data access

Auditing



REPORTING
UNDERMINING THE TIME SCHEDULE MODEL

JANUARY FEBRUARY MIARCH a’

SMTWTF S SMTWTF S S Mg

5 6 7 ; 3 33 ﬁ‘ : : @, . Ii‘: ihié .
| P

12 deidet i -
19 \\ .'u_ \ ‘y( . r ‘(

26! | vt ' - -
-a \ .' ,l *;" » . &
; < el 4] -4 - .
| \
» 1 ‘ ‘/ T(
S N ‘
\ -4
4 5 y -
11 12 ‘ ) P >
18 19 ' AN
2526 §
-_— 4
SEP1
SMT .
12 . 275 6
7 8 9 7 8 9 10111213
14 15 16 @ _ w i11213 1415 14 15 16 17 18 19 20
22 235 Y .z 23 24 25 16 17 18 19 20 21 22 21 22 23 24 25 26 27

28 29 30 26 27 28 29 30 31 23 24 25 26 27 28 29 28 29 30 31

VOD libraries,
futurecasts, web-only
exclusives

Linking content

Content ID system
...SMPTE and EIDR

Event-based reporting
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. Will TAM and IAM converge?
. Who really owns the data?

. Transparency or black boxes?

. Will the schedule continue to rule?
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