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SKO levert ook kijkcijfers onlineprogramma’s

AMSTERDAM - Stichting KijkOnderzoek (SKO) levert vanaf 1 januari dagelijks
kijkcijfers voor online bekeken programma's. Het gaat in eerste instantie om de
onlinekijkcijfers van NPO, RTL Nederland en SBS Broadcasting.

Later zullen ook andere mediabedrijven toetreden, zoals Discovery Networks,
VIACOM, Disney, Fox International Channels Benelux en Sanoma. In de eerste helft
van 2016 levert SKO ook de kijk- en bereikcijfers voor onlinevideoreclames.
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The Broadcast Schedule
Todays show live from Cape Town

SKO and NOBO Let’s Get Digital Online Behaviour
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Where is online in the organisational frame?
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Collaborations in ‘digital’
Where we are and where we are heading

PANEL MEASUREMENT

SKO m VINEX
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Collaborations in ‘digital’
Where we are and where we are heading
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Let's Get Digital
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Video Data Integration Model (SKO VIM)
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Data Architecture

n]C]SC]] Advertising metadata

KANTAR MEDIA
VAST measurement

QC+Data cleaning

Panel management

KANTAR MEDIA Data transformation

Data integration
Modelling
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In the end..... it’s just a lot of hard working people

success
IS an
iceberq!

Apersistence
Failure

<———What people see

<—— What people don’t see
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There is a need: TV-Set Viewing Young Targets
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Internet in almost
100% of Dutch
households

Penetration of
smartphones
and tablets >
75% and
growing

Viewing time
dropped among
13-19 YO by
17%

TV Avg. viewing time 13-19 Device penetration 13+
Source: SKO TAM Source: Establishment Survey MMS
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Online Behaviour

Generic insights - learnings
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Co viewing across devices
November 2015

tablet

smartphone

laptop

m solo viewing H CO viewing

Data: November 2015, number of starts in raw panel data.
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KPN outage on Friday November 20t 2015

On the evening of Friday November 20™, provider KPN had an outage for TV. We compared the level of online viewing on
this day with comparable Fridays .

Fri 6 Nov
Fri 13 Nov

Fri 20 Nov 1,171

Fri 27 Nov

Fri 4 Nov 803

During the KPN outage, many more people watched online TV content than on other Fridays. On November 20t there were
1.171 viewing sessions for online TV, on other Fridays in the same period on average 778.
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KPN outage: more older people use online video

Other | 38% ’
Fridays Outage \

44%
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other Fridays [z L INNC{)

% of the viewing statements

KPN outage A7 a7 25% 23% 19% 22%
M6-12 years M 13-19 years W 20-24 years W 25-34 years W 35-49 years B 50-64 years B 65+ years
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KPN outage: more NPO, more live

other Fridays 57% 35% 8%
KPN outage 62% 33% 5%
B NPO B RTL B SBS
other Fridays 20% 80%

KPN outage 35% 65%
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Is your PC a TV?

Example long viewing, connected viewing statements

Start: 16:04:00
= Schaatsen ek allround 500 heren live

Schaatsen ek allround 1000 heren live
Politieke partijen live
Journaal 18:00 live
Eenvandaag live
—— Gesprek met de minister-president live
— Gesprek met de minister-president live
De wereld draait door live
Journaal 20 uur live
Flikken rotterdam live

ICANTAR ME>IA

Hello goodbye live

Studio sport live

@

nederlands online bereiks onderzoek

Jinek live
Journaal laat

& sport live
Stops: 24:20:00
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Binge viewing online
Example of long viewing and connected viewing statements

O
Start: 09:55:21
Goeden Tijden Slechte Tijden playback
Tessa playback
[ Achter gesloten deuren- EP. 01 playback
EP. 02
EP. 03
Watched 9 EP. 04
episodes of “Achter —— EP. 05
Gesloten Deuren” EP. 06
EP. 07
EP. 08
EP. 09

Stops: 17:34:07
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Online Behaviour

Market use!
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Viewing time in minutes per month (ankiee viewers)
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Daily cross platform currency for
broadcaster video and commercials

Standard tools available to all market
participants

Alignment with TV calculation and
reporting
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Online ratings; How small is it?

Viewing time in minutes per month (online viewers) Share of online and TV viewing time (%) in total viewing time
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Online ratings; profiles

Viewers’ profile TV Viewers’ profile online
per age category per age category
In % In %

m6-12
m13-19
m20-34
m 35-49
m 50+
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Insights: broad and niche audiences

RTL 6+

CHANNEL DATE LENGTH TITLE KDH% KDHO00  KDHO000 KDH000 SHARE ONLINE

(MIN) ONLINE ONLINE v ONLINE+TV OF TOTALE KDH

185 1.532 12%
157 1.949 8%
137 739 19%

RTL5 01-10-15 61 Expeditie robinson 2015 1,2
RTL4  02-10-15 23 Goede tijden slechte tijden 1,0
RTL5 12-10-15 44 Hollands next top model 0,9

SBS 6+
CHANNEL DATE LENGTH TITLE KDH%  KDHO000  KDHO000 KDH000 SHARE ONLINE
(MIN) ONLINE  ONLINE TV ONLINE+TV OF TOTAL KDH
Net5 14-10-15 41  Meiden van de herengracht 0,5 364 448
SBS6  09-10-15 111 K3 zoekt k3 0,2 30 843 873 3%
SBS6  20-10-15 27 Voetbal cl voorbeschouwing 0,1 23 317 340 7%
NPO 6+
CHANNEL DATE LENGTH TITLE KDH%  KDH000 KDH000 SHARE ONLINE
(MIN) ONLINE  ONLINE ONLINE+TV OF TOTAL KDH
NPO1 23-10-15 51 Flikken maastricht 0,6 90 2.190 2.280 4%
NPO3 11-10-15 48 Penoza 4 0,5 74 1.227 1.301 6%
NPO1 18-10-15 50 Heel holland bakt 0,4 64 2.861 2.925 2%
THE
4 c.) N WORLD
SKO AUDIENCES
nederlands online bereiks onderzoek S L e 4T SUMMIT
2016

NTAR MEDIA




Market use
Publications and internal reporting

Online viewing per week, 20-49 year olds (%) per exploitant
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Market use

Publications and Internal Reporting

Top 20 titles TV & online, 20-49 year olds, (ranking obv online audience ratings)

Temptation Island (7 April) -

Goede Tijden Slechte Tijden (4 April) -
Goede Tijden Slechte Tijden (6 April) -
Kerels Met Een Kleintje (5 April) -
Break Free (7 April) -

It Takes 2 (9 April) -

Holland’s Got Talent (8 April) .

KVW (7 April) .

Spuiten En Slikken Op Reis (4 April) .
Voetbal Inside (4 April) |

ICANTAR ME>IA

mTV - Live

e 10 13 |
12
| S 0 S I o
| 0 Ty A BTV -UGK
———————————— s s 11
e 18 10 |
68 ______________________15 (8]
0. 80,008 | .

0 18 __(F] ®m Online
2 06 0/]
e—ee g2 064
— o 00 (b5
I T A Ry AR 0 N1
14 () D)
s _____________________22 ()]
34 08 (5]

A 0404
I~ % N N I O 0!
223 0804
< < T 0V !
0 2 4 6 8 10 12 14
THE
= 4 (.) > WORLD
A AUDIENCES
nederlands online bereiks onderzoek ~ ,S\Koz S U M M IT
2016



Market use
= Example of a weekly program evaluation for internal use by AVROTROS
= Programme: ‘Wie Is De Mol’ (a weekly top 10 programme)

. Live Audience . Time-shifted up to 6 days Time-shifted up to 27 days Online audience
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Next

Campaigns, Cross Media, Websites & Apps
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What’s next

Never a dull moment

Online campaign

data released to BranDeli Media agencies will tag
market, for a (Discovery, non-participating
selection of FOX, VIACOM) publishers and
publishers will be added programmatic
Today! 1st September 1st October 1st December
Online data for Crossplatform data by
websites and app’s to fusion is to be signed
be released by Sept 1st off

(NOBO/VINEX)
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Campaign data; issued for the first time!
Reach, GRP’s and contacts for targets and devices

GRP’s Mobile Computer Mobile contacts Computer
mobile % reach % reach % average contacts average
6+ 55 24,7 21,4 17,0 15,8
20-34 56 40,3 32,1 19,9 19,0
20-49 56 34,9 27,6 17,3 17,2
M20-49 47 28,0 24,2 7,5 9,6
V20-49 58 41,6 30,9 23,6 22,9
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Campaign data: issued for the first time!
Campaign and product-category evaluation

1 + Reach (min 25%)

Avg. Freq. Contacts

Online Grp's

0 10 20 30 40 50 60 70 80 90 100

® Total Mobile/telecom ®Brand A ®Brand B
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Campaign data; issued for the first time!
Starts -> Online reach in targets
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Hope and fear...
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