Measurement through the Return
Path

Creating an African Tapestry
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Bringing different metadata together to attribute VOD
to consolidated viewing

EPG Playout System VOD Playout System

New Linked Database
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Total Impressions VOD Playlist Buffered Consolidated

1| M-Net B ] 2%l 21%E ] 28%ll 7% 48 338
2 | SuperSport 2 96% | 1% 0%| 2% 21219
3 | SuperSport 1 B 91%| 2%|| 2%l 5% 20771
4| kykNET B 69%| 2%|L] 17%|L 12% 19 146
5 | Comedy Central B 8o%| 2%l 10%l 6% 14 850
6 | Discovery Channel B 8% 0%|L| 14%|| 4% 14 349
7| SABC 2 1%L | 16%| 3% 13 006
8 | SuperSport 3 94%|| 3%}» 0%| 2% 12 863
9 | Vuzu Amp | 2o%l | 38wl 21%| 1% 12 028
10 | eNCA I om% 0% 0%l 2% 12 020
11 | M-Net Movies Premiere [l 76%|L| 18%|| 3%l 2% 11 887
12 | M-Net Edge | 20%l | 46%|H 13%| 1% 11 611
13 | TRACE Urban I om% 0% 0%l 2% 11 346
14 | Total Zapper Interactive I 100% 0% 0% 0% 9 881
15 [ SABC 1 92%| 2%|| 3%|| 4% 9653
16 | M-Net Movies Family 92% || 4% 2%|| 3% 9596
17 | M-Net Movies Action+ I 90%|l 6%| 1% 2% 9345
18 | M-Net Movies Comedy 92%| 3%| 2% 3% 9026
19 | HISTORY B 7% 0%l 19% 3% 8 302 THE :
20 | Nickelodeon I 8% 3% 6% 2% 8 230 WORLD -
I ! l "&3'»& AUDIENCES SSSses
Source: InfoSys & Explora , 4-Apr-1 may, Whole day excl 04:20-04:50. Reach: 30 seconds m HHNI, ,Eﬁr! H! LE gé#ZM” :
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Stitching viewership together Game of Thrones

. 0.000 ) .
Express Live m Episode 2 m Episode 1
2.308

Express Playlist

I, 274209
Express CatchUp 251.798

11.440
Premier Live .

) ) 0.000
Premier Playlist
2.309

Premier CatchUp

0.000 50.000 100.000 150.000 200.000 250.000 300.000

Total Impressions
THE

% Contribution to Total \\v WORLD
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Episode 1 7.63% 6.37% 84.90% 1 11% WULTILHOICE  syMMmIT

Episode 2 91.94% 2016
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Creating different texture: Return path under lock & key
The value of the data in totality is too powerful
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Making the data functional

En-
DSt~ ’ S/STATS EXPLORE OUR SALES OFFERING

Media Sales — 2 GO

HOME GLOSSARY GENRES Contact us

Welcome to

At a channel level
WE EXPLORE:

* Overview and highlights
Elements of this site are 'copy and paste’ » Socio-demographic profile
friendly, so you can take certain graphics » Key viewing measures

to use in your presentations and to * Most watched programmes
develop your own insights. - Viewing preferences

* Headspace attitudes

We've also provided a definitions and glossary page that explains the tables

and analyses used. On the data pages you can hover over key words for a

pop-up explanation. Have fun exploring our sales offering. We welcome your

feedback o
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Source data for September 2015 report: DStv-i data: 31 August 2015 to 27 September 2015 futurefact data: Annual report 2014/2015




Making the data functional

EXPLORE OUR SALES OFFERIN

HOME GLOSSARY SENRE Contact u:
Overview Key measures Top shows Preferences Altitudes Channels
Lifetime How viewers see themselves
GENERAL The social class they belong to Their use of appliances and devices
ENTERTAINMENT Z
i I @
= ) I working class 24%) d'h'] d‘ﬂj
X il B micdte class (52%) A
Lifetime A 20% 22%
Y ™ upper class 24%) Light Medium Heavy
Socio-demographic (16) @8 8
profile of Lifetime
viewers
Their social mobility compared to Household income

parents at the same age

. Class downwards (11%)
Ho class shift (51%)

B Class upwards (33%)

No DSty DStv in ‘Uifetime
home G
Source futurefad THE
Source data for Apnl 2016 report DSitv-1 data: 4 Apnl 2016 to 01 May 2016 futurefact data: Annual report 2014/20; \'/ WORLD
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The building blocks

g E

Global Tools Ingredients Selection Template Global Tools Ingredients Selection Template

|- i [EC—— = (3¢ P
Presets Data 26/01/2016 || Attributes Options Presets Data 26/01/2016 | Attributes Options || Calculate
= - Range List ~ =

Range List -

Audiences Public Audiences
Default: Housshalds 7 New Default: Households

Rhema Television Channel - K

Dates
Rhema Television Channel - N

Default: Last Day

@ Pen Aiiica - Total TV
‘ " pAaI;IeA::fca [0 ®) South Africa I " PAatneA::n:a Etemal Word Television Network - A
-] (@) Kenya Etemal Word Television Network - K
E‘J Channels [J/® Nigeria Channels Etemal Word Television Network - N
i 0@ Angola EJ Rhema Television Channel - SA
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Telemundo - A
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Telemundo - Z
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Telemunda (P)- A
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TeleToon+- A
TeleToon+-K
TeleToon+-N
TelyTrack - SA

- TelyTrack - Z
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[J(®) TelyTrack - SA
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Threading viewing together across the countries
Africa magic epic’s performance

Viewing profile vs Universe profile (Feb 16-Apr 16) Contribution by Country (Feb 16 — Apr 16)
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Return path the tapestry of viewing
Telemundo’s performance

Viewing profile vs Universe profile (Feb 16-Apr 16) Contribution by Country (Feb 16 — Apr 16)
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The same broadcast performs differently by market

ﬂ Norwich vs Sunderland ﬂ Newcastle vs Palace

16-Apr-16 Start time End time HH TVR 16-Apr-16 Start time End time HH TVR
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Extending the tapestry

ﬁ % ; Add on more terrltorles

& -&m & Further alignment in TV and OTT viewership measurement

ﬂ B Introduce new metrics to our channel partners

¢ ./‘ E Build new norms

E =& §
yj\ Enrich our meta-data as a tool to encourage content discovery
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