Is data the new soil (to grow TV
revenues from)?

Dynamic ad insertion — sharings, best practice and impact.
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The All4 Data evolution has driven innovation and record
audience & revenue growth
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Ad 4 You FEATURES

The ad link format allows advertisers to Deliver different creative or
plug into Channel 4’s first party data interactive elements based on geo,
and deliver different creative to different weather, name, gender or age

individuals or segments interaction

BT Sport — !

''''' 4 Watchthe UEFA

& — Champions League
for nothing

Share a Coke. with

Coca Cola (2014) BT Sport (2015)

Universal Pictures
Virgin Travel (2015) 02 (2015) (201%)
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http://preview.innovid.com/player.html?e=analyticsprod2&h=1hjlaj
http://preview.innovid.com/player.html?h=1hjh9f
http://preview.innovid.com/player.html?h=1hihul
http://preview.innovid.com/flash/player.html?h=1hh7il
http://demo.innovid.com/personalised_ad/?proj=50shades&?name=katherine
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13.5m

Registered users
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