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Timeline to launch #TEOTFW



Timeline of launch
TEOTFW
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All 8x episodes 
released onto 

All4

EP1 Linear
Tx on C4

All 8x episodes released onto Netflix
(Global launch including UK)

And held in the archive available for UK viewers



Measurement Challenges



 Your text goes here – please use minimum 18 pt
 Your text goes here – please use minimum 18 pt
 Your text goes here – please use minimum 18 pt

Measurement Challenges
Linear & VOD

NOV24-OCT-17 DEC JAN FEB MAR APR

EP1 
Linear 
Tx on 

C4

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26

TV Linear
Big Screen VOD
Small Screen VOD

Weeks

Au
di

en
ce

80%
of viewing via VOD

20%
of viewing via Linear



Internal Comms



Key Stakeholders need key different messaging

Programme Commissioners Advertising Sales



Understanding what’s measured



Linear PVR 8-28 days

Linear Live + PVR
0-7 days

The challenge is explaining it to people who only want one number
Project Dovetail in the UK

Windows Phones

PVR >28 days

Outside Dovetail 
Total TV metric

Other 
Unmatched 
inc: Netflix, 

Amazon, 
Gaming, DVD, 
Online Video, 

Audio, EPG

[Current Total TV 
metric 0-7 days]

All 4 via Other Screens
(Computers, Tablets & Mobiles)

Non 
TV 

VOD

All 4 via TV 
Screens

Archive
/ non 

broad-
cast

Not 
split 
from 
PVR

VoD



So is this really The End Of The F***ing World?



Preparing for the future

Minimise this Maximise this



Thank You!


